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Organic food sales in Italy, 2025

EXPORT 

€ 3.9
BILLION

in 2024

* Own elaborations based on data from Osservatorio Sana sul biologico 2025, Nomisma 2025, Sana - 2025

*

+ 6.1 %
25/24

+ 7.5%
25/24

DOMESTIC MARKET
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Sales in supermarkets (millions euros) Organic share of total food market   (%)

Sales values of organic foods in supermarkets in 2025

* Own elaborations from Nielsen Q Discover, 2025

Organic 
share
2.9%

Excluding small 
supermarkets and 

discount stores
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* Own elaborations from Nielsen, 2024; Sana, 2024

Organic products' share of total value sales
Supermarkets sales 
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Private market label share is increasing

23 
SUPERMARKET 
PRIVATE LABEL

Source: own elaboration form Biobank, 2025
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Organic Import by product (2024 vs 2023)

Source: SINAB, 2026
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• The growth of organic land and operators is similar, at 2.4% and
2.9% respectively, but a strong acceleration is needed, particularly
in northern Italy.

• In 2025, the organic market grows faster than the total agri-food
market, growing about 5% versus 2.9%.

• The organic market share remains below 3%, which is very low
compared to other EU countries with developed organic market.

• Organic supply remains concentrated in a limited number of
categories, with about 15 categories covering approximately 50%
of the market.

• The private label share of organic food exceeds its share in total
food.

• Italy is still dependent on imports for certain products, particularly
cereals and some industrial crops, which account for about 20–
30% of domestic production

Conclusions
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