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LiveSeeding - Organic seed and plant breeding to accelerate sustainable and diverse 

food systems in Europe is a 4-year Innovation Action funded by the European Union, 

the Swiss State Secretariat for Education, Research and Innovation (SERI) and UK 

Research and Innovation (UKRI). The project started in October 2022 and brings 

together 37 organisations operating in 16 European countries. LiveSeeding provides 

science-based evidence and best practice solutions to help achieve 100 % organic 

seed. 

LiveSeeding contributes to the transition towards environmentally -friendly, climate-

neutral, healthy and fair food systems through a PUSH-PULL-ENABLE strategy 

(Figure 1) to  

 enhance the availability and adequacy of organic seeds of cultivars 

appropriate to organic farming (PUSH),  

 increase and stabilise the market demand for organic seeds of cultivars 

appropriate to organic farming (PULL),  

 foster an enabling policy and regulatory environment where both demand and 

supply can harmoniously and productively negotiate without irrelevant 

constraints due to legal restrictions and/or regulatory fragmentation (ENABLE).  

LiveSeeding addresses the topics in a holistic multi-actor, multi-stakeholder, 

participatory approach involving stakeholders along the value chain in 17 local 

Living Labs (LLs) and 3 established networks of organic breeders (ECO-PB), seed 

savers (ECLLD) and Milan Urban Food Policy Pact (MUFPP). 15 European countries 

cover the different pedoclimatic zones and socio-economic contexts, including 

countries with a low level of development in organic seed and breeding in East 

and South Europe. 

Figure 1 Push-Pull-Enable Strategy 
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List of abbreviations  

D&C Dissemination and Communication  

DIY Do It Yourself 

ECLLD European Coordination Let's Liberate Diversity 

ECO-PB The European Consortium for Organic Plant Breeding 

IFOAM OE 
International Federation of Organic Agriculture 

Movements- IFOAM Organics Europe   

IPS IPS Konzalting  

KIS Kmetijski Inštitut Slovenije  

MUFPP Milan Urban Food Policy Pact 

PEDR 
Plan for the Exploitation, Dissemination and 

Communication of Results 

PSR ProSpecieRara 

RSR Rete Semi Rurali  

Glossary  

Term Definition 

PUSH-PULL-

ENABLE Strategy 

A strategy to enhance the organic seed sector by increasing 

supply (PUSH), increasing demand (PULL), and creating a 

favourable policy environment (ENABLE). This strategy is 

fundamental to the LiveSeeding project's approach.  

Living Labs 

Real-life test environments where stakeholders co-create, 

develop, and validate innovations. LiveSeeding involves 17 

local Living Labs across Europe. 

The European 

Consortium for 

Organic Plant 

Breeding 

A network of organizations focused on organic plant 

breeding in Europe. Context: ECO-PB is one of the key 

networks involved in LiveSeeding. ECO-PB is one of the key 

networks involved in LiveSeeding. 

Plan for the 

Exploitation 

Dissemination and 

A strategic plan outlining how the project results will be 

disseminated and exploited. PEDR includes guidelines for 

partners on using communication materials 
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Communication of 

Results 

Organic 

Heterogeneous 

Material 

Plant reproductive material that is genetically and 

phenotypically diverse. LiveSeeding addresses how OHM 

can be notified and utilized in organic farming.  

Plant Reproductive 

Material 

A centralized platform for suppliers of organic plant 

reproductive material. This database is one of the tools 

developed by LiveSeeding to support the organic seed 

market 
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Summary 

This deliverable provides a digest (or a collection of) the communication and 

dissemination materials developed and broadcasted from the LiveSeeding inception 

until month 24 (September 2024). These include: 

- Communication materials and tools prepared to ensure consistent and effective 

communication throughout the consortium: the project's visual identity, templates for 

various documents, a general project leaflet, a roll-up banner, a concise project pitch, 

a general project presentation, an official project video, short videos with project 

experts, and articles for general media.   

- dissemination materials aimed to transfer the project's findings, outcomes, and 

innovations to various target audiences.  

This deliverable highlights the importance of uniform visual identity to enhance the 

project’s recognition and outlines the materials and methods used for the 

communication and dissemination of the LiveSeeding project. Moreover, it showcases 

key communication channels that are regularly being used to broadcast (OR circulate) 

materials among the target audience, and to engage with the stakeholders.  
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1. Introduction  

Deliverable 7.4 “Compilation of dissemination and communication materials” is the 

first digest/recollection and covers project work until month 24 (September 2024). A 

further version of this deliverable will be submitted at the end of the project in 

September 2026 (month 48) in Deliverable 7.8 “Compilation of dissemination and 

communication materials”.  

This is a public document that compiles all communication and dissemination 

materials that have been developed during the fi rst two years of the project aiming 

to ensure that all produced materials are comprehensively included and easily 

accessible in one unified document.  Additionally, this deliverable outlines the key 

communication channels that are consistently utilized to d istribute these materials to 

the target audience and engage with the stakeholders.  Some of the materials and 

channels presented as part of this deliverable have already been developed in the 

initial stages of the project, and have therefore been described in previous 

deliverables, such as the first version of the “Plan for the Exploitation, Dissemination 

and Communication of Results (PEDR)” and D7.2 “LIVESEEDING project website and 

social media” in month 6 (e.g. project pitch and general project presentation, social 

media channels, website) together with the guidelines for partners on how and where 

to use these materials.  

Following chapters of this deliverable will provide a detailed overview of the project’s 

key communication materials (general project leaflet/brochure , roll up banner, project 

pitch, general project PowerPoint presentation, official project video, videos with 

project experts, articles for general media), key communication channels (social media 

channels, website, newsletters, YouTube channel) and key dissemination materials 

(deliverables, scientific publications, practice abstracts, policy briefs) that have been 

produced at the time of writing of this deliverable.  

Efficient communication and dissemination are crucial for promoting the project's 

objectives, ensuring visibility, and engaging stakeholders across various platforms and 

channels.  

 

 

 

 

 

  

https://liveseeding.eu/wp-content/uploads/2024/07/LiveSeeding_D7.2_Project-website-and-social-media.pdf
https://liveseeding.eu/wp-content/uploads/2024/07/LiveSeeding_D7.2_Project-website-and-social-media.pdf
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2. Overview of key dissemination and 

communication materials  

In the initial stages of the project, various communication materials and tools have 

been developed in order to ensure efficient and effective communication in order to 

reach the target audiences in a diversified manner. Special emphasis was placed on 

establishing basic visual standards of the LiveSeeding project (logo, symbol, colours , 

typography) to ensure distinctive visibility of the project, as well as consistency of 

communication by the entire consortium. For this reason, a set of different templates 

was prepared together with guidelines for visual identity were prepared and uploaded 

on the project SharePoint for use of all consortium partners.  

 

Key project's communication materials include:   

 general project leaflet/brochure  

 roll up banner 

 project pitch  

 general project PowerPoint presentation 

 official project video  

 videos with project experts  

 articles for general media  

 

Key project’s communication channels include:  

 social media channels  

 website  

 newsletters  

 YouTube channel  

Key project’s dissemination materials include:  

 deliverables  

 scientific publications  

 practice abstracts  

 policy briefs  
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3. Key communication materials  

3.1 LiveSeeding visual identity  

Streamlined and uniform communication enhances the project’s recognition. 

Therefore, the consistent use of the official logo, symbol, colors, and typography of 

the project in all project-related communication and dissemination materials  and 

activities is of great importance.  

All elements of the LiveSeeding visual identity (Figure 2) are available for project 

partners on the SharePoint in the folder "Project official docs and templates" → "Visual 

Identity." 

 Symbol & Logo: The symbol represents a seed sprouting from the soil and 

features the project name in blue and green. The logo and symbol package 

include several variations for different backgrounds and document types. The 

LiveSeeding symbol can be used alone, as it is a highly recognizable part of the 

visual identity. 

 Typography/Fonts: The official project font is GADUGI, which can be used in 

regular, bold, and italic forms. 

 Colors: Blue and green are the primary colors of the project, chosen to create 

a distinct and strong visual identity.  

 Donors’ acknowledgement , 

Guidelines for the project’s visual identity have been prepared in the form of a “ Basic 

visual standards” document, stored on the LiveSeeding SharePoint.  

 

 

 

 

Figure 2 Visual identity elements 

 

 

https://fibl.sharepoint.com/sites/eu-prj-liveseeding-000131/SitePages/Project-overview-and-key-docs(1).aspx
https://fibl.sharepoint.com/sites/eu-prj-liveseeding-000131/SitePages/Project-overview-and-key-docs(1).aspx
https://fibl.sharepoint.com/sites/eu-prj-liveseeding-000131/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2Feu%2Dprj%2Dliveseeding%2D000131%2FShared%20Documents%2FProject%20Overview%20and%20key%20docs%2Fd%20Visual%20Identity%2FLiveSeeding%5FBasicVisualStandards%2008%2D12%2D22%2D2%2Epdf&parent=%2Fsites%2Feu%2Dprj%2Dliveseeding%2D000131%2FShared%20Documents%2FProject%20Overview%20and%20key%20docs%2Fd%20Visual%20Identity
https://fibl.sharepoint.com/sites/eu-prj-liveseeding-000131/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2Feu%2Dprj%2Dliveseeding%2D000131%2FShared%20Documents%2FProject%20Overview%20and%20key%20docs%2Fd%20Visual%20Identity%2FLiveSeeding%5FBasicVisualStandards%2008%2D12%2D22%2D2%2Epdf&parent=%2Fsites%2Feu%2Dprj%2Dliveseeding%2D000131%2FShared%20Documents%2FProject%20Overview%20and%20key%20docs%2Fd%20Visual%20Identity
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3.2 Templates  

To ensure consistency, various templates have been produced that ensure all reports 

and project related documents have a uniform look, reinforcing brand recognition and 

visual identity and also facilitate the work of partners. Consistent use of the project 

logo, colors, and typography across reports makes them easily identifiable and 

enhances the overall clarity and readability of the documents.  

These templates include: deliverable template, event invite template, letterhead 

template, presentation template, etc.  

Templates can be found on SharePoint in the folder “Project official docs and 

templates” → “Templates” and some of the templates are listed in Annex I of this 

deliverable.  

3.3 General project leaflet  

A 4-page A5 format (bi-fold) project leaflet/brochure was produced in month 9 of the 

project (M9, June 2023). It contains general project information, such as the 

description of the main project objectives, project duration, consortium, geographical 

reach, and both textual and visual presentation of the Push-Pull-Enable methodology.  

All visual identity elements are integrated in the leaflet.  

 

Elements of the leaflet are:  

 About 

 Who is involved? 

 Push-Pull-Enable methodology  

 Innovative approach 

 Follow us on (section for LiveSeeding communication channels)  

 Partners’ logos  

 

The leaflet was initially prepared in English (Figure 1), and then translated by project 

partners in 12 consortium languages (German, Greek, Spanish in 2 versions), Italian, 

Portuguese, French, Hungarian, Dutch, Polish, Romanian, Slovenian and Croatian) for 

a total of 5280 copies. It was shared with all project partners during the 2 nd annual 

meeting in Poland (September 2023). A pdf version is also available in the project 

collaborative workspace (SharePoint) for partners to print further if needed.  

 

Project leaflets in all consortium languages are listed in Annex II.  

 

https://fibl.sharepoint.com/sites/eu-prj-liveseeding-000131/SitePages/Project-overview-and-key-docs(1).aspx
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Digital version of the project leaflet has also been distributed over LiveSeeding social 

media channels, and English version (Figure 3) can be found on the project website 

under the Resources section.  

 

  

  

Figure 3 General project leaflet in English 

https://liveseeding.eu/liveseeding-booklets-practice-abstracts/
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3.4 Project roll up banner  

A Project roll up banner was also produced in month 9 of the project (M9 , June 2023), 

together with the project leaflet.  

The Roll up contains top line project to visually represent the main project 

information, in combination with basic visual identity elements of the  project (logo, 

symbol, colors, lines). The roll up banner allows partners to make LiveSeeding visible 

at conferences, events, workshops and field days.  

The roll up banner was initially developed in English and translated by project partners 

to 9 consortium languages (German, Greek, Spanish (3 versions), Italian (2 versions), 

Dutch, Polish, Portuguese, Romanian and Slovenian). Project roll up banners in all 

consortium languages are listed in Annex III. 

Information provided on the roll up banner are:  

 Project duration 

 Project budget 

 Number of focus crops  

 Number of partners 

 Number of Living Labs  

 Number of countries represented in the consortium  

 Info on LiveSeeding social media channels and website  

 Partners’ logos  

 

At the time of writing this deliverable, the project roll up has been printed and 

distributed in 7 pieces among project partners, in various languages.  

A pdf version is also available in the project collaborative workspace (SharePoint) for 

partners to print further if needed. Digital version of the project roll up has also been 

distributed over LiveSeeding social media channels, and English version  (Figure 4) can 

be found on the project website under the Resources section.  

 

https://liveseeding.eu/liveseeding-booklets-practice-abstracts/


 

Deliverable 7.4, Compilation of D&C materials  7 

 

Figure 4 Project roll up banner in English   
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3.5 Project pitch “LiveSeeding in a nutshell”  

LiveSeeding is an innovation project based on scientific research, thus the terminology 

used can be complex for some stakeholders to understand. To address this, a short 

project "pitch" has been created in the initial stages of the project, outlining the 

project's core elements, main objectives, activities, and expected results. The pitch is 

designed to communicate the project in a language accessible to a wider audience 

outside the scientific community and it ensures consistent communication of the 

project to the public (divulgative communication tool). 

A pitch is an effective method for brief and concise communication of key pro ject 

ideas, aiming to spark interest in learning more about the project. Project partners 

can use it when communicating project activities to various stakeholder groups 

through different dissemination and communication methods and channels. It can also 

serve as background information for media when sending press releases or 

approaching media outlets. The pitch, titled "LiveSeeding in a nutshell,"  (Figure 5) is 

provided in Annex IV and is available on LiveSeeding SharePoint in the section Project 

Overview and key docs, under the folder Key Communication Materials. 

Guidelines for partners for using the LiveSeeding pitch have also been addressed in 

the first version of Plan for the Exploitation, Dissemination and Communication of 

Results (PEDR).  

https://fibl.sharepoint.com/sites/eu-prj-liveseeding-000131/SitePages/Project-overview-and-key-docs(1).aspx
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Figure 5 Project pitch 

 

3.6 LiveSeeding general presentation 

The PowerPoint presentation “LiveSeeding in a nutshell" is the official project 

presentation that all partners use for basic communication about the project  (Figure 

6) in a consistent fashion. Along with the project pitch, brochure, roll up banner and 

video, it forms the core of the key project communication materials. These materials 

should be used when attending meetings, speaking in public, developing additional 

materials, and generally communicating about the project. They ensure streamlined 

and consistent communication throughout the Consortium and the project ’s duration. 

The presentation is available on SharePoint in the "Project overview and key docs" 

section, under "Key Communication Materials". Partners can use this as a basis and 

expand on it for their specific presentations related to project activities or outputs but 

should leave the original content unchanged. Partners may also translate it into their 

national languages, pending approval from the Communication Coordinator (and 

Project Coordinator/Scientific Team when appropriate).  

https://fibl.sharepoint.com/sites/eu-prj-liveseeding-000131/SitePages/Project-overview-and-key-docs(1).aspx
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Figure 6 Title slide of the general project presentation 

3.7 Project official video  

An official LiveSeeding project video “LiveSeeding project-Transforming organic 

seed systems!” (Figure 7) to communicate about the project, its objectives and 

activities to a broad audience has been produced and officially published on the 15th 

of April 2024 on the YouTube channel of the Communication Coordinator (IPS). 

Furthermore, the video was announced on all LiveSeeding social media channels , 

website and circulated to all project partners for further circulation .  

The video summarizes the project’s key activities and objectives in three and a half  

minutes and emphasizes some of the project’s key messages for the target audience.  

Being one of the core communication materials, partners are highly encouraged to 

share the video with the stakeholders during some online events, such as webinars 

and workshops, as well as to distribute it over their communication channels (social 

media channels, websites, etc.).  

At the time of writing this deliverable, the video has reached 390 views. The video can 

be accessed by the following link: Project official video.  

The video narratives are in English, however, to maximize the impact and to reach out 

to a bigger number of the stakeholders at the local level, partners have additionally 

translated the video captions to their national languages. The video captions are 

therefore available in German, Greek, Spanish, Italian, Polish, Hungarian and 

Portuguese.   

https://www.youtube.com/watch?v=xFFboiUeqCw&list=PLccjPZoqxq7RP5rKz5RbvPCT_kniDxerG&index=15
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Figure 7 Clips from the LiveSeeding video 
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3.8 Video booth with project experts  

Another communication material of the project developed together with project 

partners is a series of short video materials (Figure 8). A series called “From Inspiration 

to Impact: A Project Expert's Story!“ has been created to introduce experts involved in 

the project to the stakeholders. During the last annual meeting in Poznan (September 

2023), a video booth was organized in the form of an interview, to collect stories from 

project partners about their work, expertise and involvement in the project. In total 

12 short videos were filmed and are continuously being published on the IPS YouTube 

channel and LiveSeeding social media channels. These videos have on average 50 

views, and further involvement of other project experts in these videos is planned in 

the upcoming period of the project.  

Videos on YouTube LiveSeeding playlist can be accessed by the following link: 

LiveSeeding playlist.    

  

3.9 Articles for general media  

One category of communication materials that will be produced during the project 

lifespan are articles for general media. Articles for general media are crucial in the 

projects such as LiveSeeding, as they raise public awareness and understanding of the 

research and its societal benefits. These articles help bridge the gap between scientific 

communities and the general public, making complex research accessible  and 

engaging, thereby fostering broader support and engagement with the project's goals 

and outcomes. Articles that will be produced and published throughout the 

LiveSeeding project will target mainly 2 types of media:  

1. Consumers magazines specialised in organic products, environment/nature 

and well-being read by « eco-citizens/consumers » (e.g. consumers magazine 

Figure 8 Video series "A Project Expert's Story"  

https://youtube.com/playlist?list=PLccjPZoqxq7RP5rKz5RbvPCT_kniDxerG&si=mJe-TIEq2plobi6H


 

Deliverable 7.4, Compilation of D&C materials  13 

by EcorNaturaSi in Italy or Coop magazine in Switzerland) and non-

scientific/academic agro journals, and  

2. Professional journals specialised in agricultural issues (e.g. Agrinnovation 

magazine, Bioaktuell in Switzerland) and for specific topics such as EU 

regulatory framework on organic seed policy in EU type magazines covering EU 

news and policy debates (e.g. Politico, Euronews).  

At the time of writing of this deliverable, 7 articles for general media have been 

published by project partners, 4 in Italy, 2 in Switzerland and one in Slovenia.  

The List of currently published articles is provided in Table 1.  

 

Table 1 Articles for general media published as part of the LiveSeeding project  

Article  Magazine/journal title Country Partner 

Spodbujanje trajnostnega 

kmetijstva z evropskim 

projektom LiveSeeding 

Zelena Slovenija, ESG Slovenia  KIS 

Enhancing vegetable local 

varieties of Geneva 
Rara Switzerland  PSR  

Article on participatory 

breeding project with 

support of the 

LiveSeeding project  

Rara Switzerland  PSR  

Progetti LIVESEEDING 

Coltiviamo la diversità 

#32, Notiziario di Rete 

Semi Rurali  

Italy RSR 

Costruire sostenibilità dal 

campo alla tavola: 4 

esperienze legate al 

progetto europeo 

LiveSeeding  

Coltiviamo la diversità 

#33, Notiziario di Rete 

Semi Rurali 

Italy RSR 

SeedLinked: uno 

strumento per prove 

varietali in biologico 

Coltiviamo la diversità 

#34, Notiziario di Rete 

Semi Rurali 

Italy RSR 

LIVESEEDING // RISO 

coltiviamo la diversità 

#35, notiziario di rete 

semi rurali 

Italy RSR 

  

https://www.zelenaslovenija.si/zeleno-omrezje/spodbujanje-trajnostnega-kmetijstva-z-evropskim-projektom-liveseeding/
https://www.zelenaslovenija.si/zeleno-omrezje/spodbujanje-trajnostnega-kmetijstva-z-evropskim-projektom-liveseeding/
https://www.zelenaslovenija.si/zeleno-omrezje/spodbujanje-trajnostnega-kmetijstva-z-evropskim-projektom-liveseeding/
https://www.prospecierara.ch/fileadmin/user_upload/prospecierara.ch/ueber_uns/Publikationen/rara/2023_4_rara_d_SCR.pdf
https://www.prospecierara.ch/fileadmin/user_upload/prospecierara.ch/ueber_uns/Publikationen/rara/2023_4_rara_d_SCR.pdf
https://www.prospecierara.ch/fileadmin/user_upload/prospecierara.ch/ueber_uns/Publikationen/rara/Rara_2024_1_komplett.pdf
https://www.prospecierara.ch/fileadmin/user_upload/prospecierara.ch/ueber_uns/Publikationen/rara/Rara_2024_1_komplett.pdf
https://www.prospecierara.ch/fileadmin/user_upload/prospecierara.ch/ueber_uns/Publikationen/rara/Rara_2024_1_komplett.pdf
https://www.prospecierara.ch/fileadmin/user_upload/prospecierara.ch/ueber_uns/Publikationen/rara/Rara_2024_1_komplett.pdf
https://rsr.bio/wp-content/uploads/2022/05/Notiziario-32.pdf
https://rsr.bio/wp-content/uploads/2023/05/Notiziario-33.pdf
https://rsr.bio/wp-content/uploads/2023/05/Notiziario-33.pdf
https://rsr.bio/wp-content/uploads/2023/05/Notiziario-33.pdf
https://rsr.bio/wp-content/uploads/2023/05/Notiziario-33.pdf
https://rsr.bio/wp-content/uploads/2023/05/Notiziario-33.pdf
https://rsr.bio/wp-content/uploads/2023/12/RSR_notiziario_34.pdf
https://rsr.bio/wp-content/uploads/2023/12/RSR_notiziario_34.pdf
https://rsr.bio/wp-content/uploads/2023/12/RSR_notiziario_34.pdf
https://rsr.bio/wp-content/uploads/2023/12/RSR_notiziario_35_web.pdf
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4. Key communication channels 

To effectively present project activities and results to stakeholders and the general 

public, LiveSeeding is using several communication channels: 

 social media platforms - LinkedIn, Facebook, and X 

 website 

 newsletters 

 YouTube channel of the Communication Coordinator 

4.1 Social media channels  

LiveSeeding regularly posts announcements about upcoming project events . 

(workshops, webinars, conferences, etc.) and provides reviews and articles about the 

conducted activities and project results on its social media channels and website 

(Table 2) to maximize the stakeholders engagement and to share up to date 

information on the project progress and outcomes with the target audience.  

 

Table 2 LiveSeeding website and social media channels  

LiveSeeding website:  https://liveseeding.eu/about-living-labs/ 

LiveSeeding X page:  https://x.com/LiveSeeding 

LiveSeeding Facebook 

page:  
https://www.facebook.com/LiveSeeding?locale=hr_HR 

LiveSeeding LinkedIn 

profile:  

https://www.linkedin.com/company/liveseeding-

project/?viewAsMember=true 

 

To increase the social media posts outreach and stakeholders’ engagement, several 

post categories have been developed and are being published on these channels 

(Figure 8). List of regular social media posts sections:  

 Meet the project partners 

 Meet the project experts  

 From the field  

 Did you know?  

 Glossary  

At the time of writing this deliverable, LiveSeeding had 1926 followers on Facebook 

page, 1893 followers on X page and 299 followers on LinkedIn. 

 

 

https://liveseeding.eu/about-living-labs/
https://x.com/LiveSeeding
https://www.facebook.com/LiveSeeding?locale=hr_HR
https://www.linkedin.com/company/liveseeding-project/?viewAsMember=true
https://www.linkedin.com/company/liveseeding-project/?viewAsMember=true
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Figure 9 "From the field" and "Did you know?" type of posts  

4.2 Website 

LiveSeeding’s website is designed in a simple and user-friendly way, It keeps 

stakeholders well-informed about project developments, offers a repository for 

accessing key project materials like press releases, videos, and publications, and acts 

as a promotional tool for upcoming events and training sessions.  The website is 

regularly updated and maintained by Communication Coordinator.  

Based on user feedback and our own experience over the past year and a half, we are 

planning several updates to further enhance the website's usability and effectiveness  

such as implementing a system for better content organization or reviewing existing 

submenus for content expansion and removal of empty ones.  

At the time of writing this document,  LiveSeeding website has reached a total of 5 

600 unique visitors. More detailed information on the structure and elements of the 

project website, as well as the description of LiveSeeding social media channels are 

provided in the following deliverables  D7.2 LiveSeeding Project website and social 

media and D7.1 Plan for the Exploitation, Dissemination and Communication of 

Results (PEDR). 

https://liveseeding.eu/wp-content/uploads/2024/07/LiveSeeding_D7.2_Project-website-and-social-media.pdf
https://liveseeding.eu/wp-content/uploads/2024/07/LiveSeeding_D7.2_Project-website-and-social-media.pdf
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Figure 10 LiveSeeding website homepage 

 

4.3 Newsletter 

The main aim of the newsletter is to provide regular updates, information, and insights 

about the project's progress, activities, and results to the stakeholders. This includes 

announcements about upcoming events, summaries of recent activities, detailed 

reports on project milestones, and articles that offer a deeper understanding of the 

project's impact and achievements. The newsletter serves as a direct and efficient 

communication tool to keep stakeholders and the interested public informed and 

engaged with the project's developments. 

The LiveSeeding newsletter is being prepared and circulated to subscribers twice a 

year throughout the project's duration, with a total of eight issues planned. The 

newsletters provide: 

 Updates on project implementation and results;  

 Relevant news from project partners; 

 Information about project-related conferences, workshops, and trainings;  

 Information about “sister” projects and the broader network of collaborations ;  

 Announcement of project events.  
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The newsletters are being uploaded to the project website and distributed to 

individuals who register for the newsletter via the website form (Figure 11) or through 

the broader stakeholder database (established as part of Task 7.3 by IFOAM OE) and 

are also shared by project partners via their social networks and websites. 

3 project newsletters have been produced in the period covered by the present 

deliverable, with the last one covering the period until May 2024. The next newsletter 

(4th) is planned to be launched during October 2024. LiveSeeding newsle tters are 

being prepared in the MailerLite app lead by the comms coordinator (IPS), and 

LiveSeeding subscription group has 488 members. Project newsletters are published 

in pdf format on the LiveSeeding website under the Newsletters section.  

 

 

Figure 11 Newsletter subscription letter 

 

4.4 YouTube channel  

YouTube channel of a Communication Coordinator (IPS)  is used as a central point to 

broadcast all LiveSeeding videos to maximise visibility, views and SEO. A separate 

“LiveSeeding” playlist has been created  (Figure 11).The Videos produced and 

published so far include: an official project video, a series “Project expert’s story”, and 

edited recordings of the workshops and webinars (OHM workshop, organic seed and 

planting material databases, Entrepreneurship in the organic seeds and breeding 

sector). LiveSeeding videos can be accessed on the following link LiveSeeding playlist.  

 

https://liveseeding.eu/newsletters/
https://youtube.com/playlist?list=PLccjPZoqxq7RP5rKz5RbvPCT_kniDxerG&si=y-QxMEf-2KNOp0Wu


 

Deliverable 7.4, Compilation of D&C materials  18 

 

Figure 12 LiveSeeding playlist on YouTube channel  

 

5. Key dissemination materials  

LiveSeeding aims to generate and disseminate knowledge and its outcomes through 

various outputs and materials, and main dissemination materials include project 

deliverables, scientific publications, policy briefs and recommendations and practice 

abstracts.  

Dissemination plays a crucial role in the LiveSeeding as an Innovation Action (IA) 

project, by ensuring that the knowledge and results generated are widely shared with 

relevant stakeholders. Therefore, dissemination materials enhance the visibility and 

impact of the project outcomes, promote the uptake of innovations, and facilitate the 

exchange of information between researchers, policymakers, industry, and the public. 

Effective dissemination strategies help to maximize the societal and economic benefits 

of the project, supporting the broader goals of the project.  
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5.1 Project’s deliverables  

One of the key methods for disseminating project progress and results is through 

project deliverables. These deliverables are the outcomes of objective -focused work 

completed during the project, encompassing all outputs submitted within the 

project's scope. All non-confidential project deliverables will be uploaded to the 

project website. The primary target audience for these deliverables includes project 

agro-stakeholders (such as farmers, seed producers, and seed traders) and the 

research community. Throughout the project's lifespan, a total of 47 deliverables will 

be produced.  

Table 3 shows the list of public deliverables that have been produced at the time of 

writing of this deliverable, linked to the project website where they are deposited.  

 

Table 3 List of published deliverables 

D2.1 
Platform for on-farm cultivar testing in EU accessible on web and mobile app 

stores 

D6.1 
Report on communication strategies, new narratives and science-based data on 

ecological, societal and economic benefits of organic breeding  

D7.2 LiveSeeding project website and social media 

 

  

https://liveseeding.eu/wp-content/uploads/2024/07/LiveSeeding_D2.1_SeedLinked_v3FINAL.pdf
https://liveseeding.eu/wp-content/uploads/2024/07/LiveSeeding_D2.1_SeedLinked_v3FINAL.pdf
https://liveseeding.eu/wp-content/uploads/2024/07/LiveSeeding_D6.1_narratives_FINAL.pdf
https://liveseeding.eu/wp-content/uploads/2024/07/LiveSeeding_D6.1_narratives_FINAL.pdf
https://liveseeding.eu/wp-content/uploads/2024/07/LiveSeeding_D7.2_Project-website-and-social-media.pdf
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5.2 Scientific publications   

During the project's lifetime, at least 20 scientific publications—including open 

access papers, book chapters, and posters—will be produced. The LiveSeeding project 

adheres to Horizon Europe's principle of "as open as possible, as closed as necessary" 

regarding data and research outputs. Therefore, all scientific publications generated 

by the project will be published as Open Access, in accordance with the guidelines 

outlined in project deliverable D8.5 Data Management Plan.  

Scientific publications are a crucial segment of dissemination as they disseminate 

research findings to the broader scientific community, fostering knowledge exchange 

and innovation. Furthermore, scientific publications enhance the visibility and impact 

of the project's outcomes, ensuring that the advancements drive further research and 

development. 

At the time of writing of this deliverable, 3 scientific publications have been published 

as part of the LiveSeeding project. It should be taken into consideration that the 

process of data collection, analysis, and the subsequent peer-review process can be 

lengthy, and we anticipate more publications to follow as the project advances . These 

publications are published on Zenodo and are listed in the Table 4 below.   

 

Table 4 List of scientific publications 

 Title Type Authors 

1.  

Development and validation of 

molecular markers tagging anthracnose 

resistance in white lupin (Lupinus albus, 

L.) 

Conference 

proceeding  

Patyi, A., 

Schneider, M., 

Arncken, C., 

Messmer, M., 

Schwertfirm, G., 

Schweizer, G., & 

LAZZARO, M. 

(2023, June 19)  

2. 

Organic breeding of white lupin for 

regionally produced plant-based protein 

foods in Switzerland 

Conference 

proceeding 

Arncken, C., 

Messmer, M., 

Kretzschmar, U., 

Kamp, M., 

Kussmann, S., Patyi, 

A., & LAZZARO, M. 

(2023, June 19) 

3.  

LiveSeeding project - Insights into the 

opportunities and bottlenecks in organic 

seed and plant breeding sector 

Conference 

proceeding 

Maricic, D., & 

Spicnagel, A.-M. 

(2024, February 13) 

https://zenodo.org/records/11391363
https://zenodo.org/records/11391363
https://zenodo.org/records/11391363
https://zenodo.org/records/11391363
https://zenodo.org/records/11391248
https://zenodo.org/records/11391248
https://zenodo.org/records/11391248
https://zenodo.org/records/11391089
https://zenodo.org/records/11391089
https://zenodo.org/records/11391089
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5.3 Practice abstracts  

Practice abstracts are of great importance in projects such as LiveSeeding, as they 

condense complex research findings into practical, actionable insights for 

practitioners such as farmers, seed producers, and agricultural consultants. They 

facilitate the direct application of innovative solutions in real-world settings, 

enhancing the impact and relevance of the research by addressing the immediate 

needs and challenges faced by end-users. 

The knowledge generated from the LiveSeeding project will therefore be shared on 

the EU CAP Network (former EIP-AGRI) website for widespread dissemination to 

practitioners, following the EIP common format. Two sets of practice abstracts are 

planned in the project: the first batch, consisting of five practice abstracts, will be 

delivered by month 24 of the project as part of the Deliverable 7.5 “Practice Abstracts 

- batch 1”, and the second batch, consisting of ten practice abstracts, will be 

delivered by month 48 as part of the Deliverable 7.7 “Practice Abstracts - batch 2”. 

Each practice abstract will include a brief description of the objective and 

opportunities the project addresses, related to various aspects of organic seed and 

plant breeding, offering valuable resources for training and skill enhancement of the 

target groups. This follows the latest Guidelines for data on European Innovation 

Partnership Operational Groups. 

Deliverable  D7.5 - first batch of practice abstracts - is due in M24 (September 2024) 

and is planned to be submitted on time. accessible at the end of September 2024 over 

several repositories including Organic Farm Knowledge Platform, EU CAP Network 

website, as well as the LiveSeeding website.  

Table 5 shows the list of topics of practice abstracts that will feed into the D7.5.  

Table 5 Topics of practice abstracts from batch 1 

WP4 
European Router Database: centralised platform for suppliers of organic 

plant reproductive material (PRM) 

WP2 What is organic heterogeneous material (OHM), and how can it be notified?  

WP2 
Enhancing Organic Variety Development with SeedLinked: A Collaborative 

Digital Approach 

WP3 DIY: Hot water treatment to sanitize vegetable seeds 

WP3 
Simple, non-destructive measurement of equilibrium Relative Humidity to 

evaluate seed moisture levels using a hygrometer  

 

  

https://liveseeding.eu/wp-content/uploads/2024/09/LS_PA_no.1_final.pdf
https://liveseeding.eu/wp-content/uploads/2024/09/LS_PA_no.1_final.pdf
https://liveseeding.eu/wp-content/uploads/2024/09/LS_PA_no.-2_final.pdf
https://liveseeding.eu/wp-content/uploads/2024/09/LS-PA-no.-4.pdf
https://liveseeding.eu/wp-content/uploads/2024/09/LS-PA-no.-4.pdf
https://liveseeding.eu/wp-content/uploads/2024/09/LS-PA-no.-5-2.pdf
https://liveseeding.eu/wp-content/uploads/2024/09/LS_PA_no.-3_final.pdf
https://liveseeding.eu/wp-content/uploads/2024/09/LS_PA_no.-3_final.pdf
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5.4 Policy briefs  

Policy briefs aim to disseminate knowledge to authorities and policymakers through 

presentations, recommendations and bilateral exchanges, and to promote strategies 

for organic seed and plant breeding. These briefs, based on outputs from various work 

packages as well as the long term expertise and scientific knowledge of partners 

acquired also in previous EU co-funded projects, will provide recommendations to 

European, national and regional authorities.  

Two batches of policy briefs are planned in LiveSeeding project lifespan: the first 

batch, with 2 policy briefs will be developed by month 36 and feed into the 

Deliverable 4.3 “Compilation of policy briefs on enabling strategies to promote 

organic seed and plant breeding covering different aspects - batch 1”, and the second 

batch with 3 policy briefs will be delivered in month 46 as part of the Deliverable 4.6 

“Compilation of policy briefs on enabling strategies to promote organic seed and plant 

breeding covering different aspects - batch 2”. Task 4.4, led by IFOAM OE with input 

from other project partners, is responsible for producing these briefs. Policy briefs will 

be uploaded to the LiveSeeding website, Organic e-Prints, and distributed through 

various channels. 

At the time of writing of this deliverable, one policy brief has been published in April 

2024 – “EU reform on seed marketing regulation and its implications for the organic 

seed sector” (Figure 12).  

 

https://liveseeding.eu/wp-content/uploads/2024/09/LS-Policy-Brief_250924.pdf
https://liveseeding.eu/wp-content/uploads/2024/09/LS-Policy-Brief_250924.pdf
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Figure 13 Front page of the 1st policy brief on the EU reform on seed marketing regulation  
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Annex I Templates  
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Deliverable template  
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Event invite templates  
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Annex II Project leaflet in consortium languages 

 

English 
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Slovenian 
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French 
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Hungarian 
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Dutch 
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Polish  
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Portuguese 
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Romanian 
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Greek 
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Spanish 
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German 
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Italian 
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Croatian 
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Annex III Project roll up in consortium languages 

 

English  
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Romanian  
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Italian v1 
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Italian v2 
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Portuguese 
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Dutch 
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Greek 
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German 
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Polish 
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Slovenian 
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Spanish v1 
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Spanish v2 
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Annex IV Project pitch  

 

 


