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KEY INDICATORS

With 597,204 hectares, Sweden had 19.9% of its farmland under organic management and therefore the third-highest
organic area share in the European Union, well above that of the EU (10.6%). Growth from 2001-2022 almost trebled and
was thus lower compared to other EU countries. With 3,855 million euros, Sweden had the sixth-largest market in the
European Union, and 8.2 percent of all food sales were organic, constituting one of the highest retail sales shares in the
European Union.
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ORGANIC FARMLAND

Area* (Share of Total Farmland)

Area Growth from 2001 to 2022

ORGANIC LAND USE & AQUACULTURE

Arable Land* (Share of Total)
Permanent Crops* (Share of Total)

Grassland* (Share of Total)

2001

202,827 ha (6.6%)

194%

167,546 ha (10.3%)
282 ha (3.8%)

35,000 ha (7.6%)

2022

597,204 ha (19.9%)

2022

460,387 ha (18.1%)
732 ha (21%)

136,085 ha (29.4%)

Aquaculture Production (Share of Total) N/D N/D
ﬂ% ORGANIC OPERATORS 2001 2022
Producers (Share of Total) 3,589 (4.4%) 5,079 (8.6%)
Aquaculture Producers N/D N/D
Processors 540 1,093
Importers 121 310
ﬁE ORGANIC RETAIL SALES 2001 2022
Retail Sales (Share of Total) 225M € 2,607 M€ (8.2%)
Per Capita Consumption 253 € 2478 €
Retail Sales Growth from 2001 to 2022 1,059 %
Imports N/D 153,328t

Source: FiBL survey based on national data sources, Eurostat and TRACES/European Commission in the framework of the OrganicTargets4EU project

*In conversion and fully organic
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KEY INDICATORS

DEVELOPMENT OF ORGANIC FARMLAND IN SWEDEN
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CAP ORGANIC POLICY SUPPORT

The Sweden CAP strategic plan provides for a 23% increase in supported organic area, with a significant proportion of certified organic land, mainly
grassland, not receiving support directly for being organic, but still eligible for other agri-environmental support. The planned expenditure on organic
farming is set to fall by 2027 compared with 2018, with a decrease of 21% in the average payment per ha supported, despite a slight increase in
payment rates per ha for different land uses. The decrease in the planned average support rate is assumed to be a result of a different balance
between horticultural and other crops planned. There is no additional support for conversion compared with maintenance payments.

CONVERSION & MAINTENANCE

Land Area Supported (Change from 2018)* 355 kha 437 kha (+23%)
Share of Total Agricultural Area Supported* 11.8% 14.5% (+23%)
Share of Certified Organic Area Supported (Change)* 58% N/D
Expenditure per Year* 75 M€ 73 M£ (-3%)
Expenditure per Hectare Supported* 211 € 167 €(-21%)

SHARE OF CAP RESOURCES CAP EXP. 2023-2027 ORGANIC SHARE*
Organic Farming Support (P1)* 351 M€ 100%
Eco-Schemes (P1) 680 M€

23.1%
Agri-Environment, Climate, Welfare (P2) 840 M€
Total CAP Expenditure 6,020 M€ 5.8%

*including in-conversion and fully organic land

CAP ORGANIC CONVERSION AND MAINTENANCE PAYMENTS FOR DIFFERENT LAND USES

INDICATOR YEAR FUND GRASSLAND ARABLE CROPS HORTICULTURE FRUIT CROPS
2019 P2 151 142 472 708
Conversion Support
(€/ha)
2023 P1 177 147 492 737
Change from 2019 to 2023 +17% +4% +4% +4%
2019 P2 151 142 472 708
Maintenance Support
(€/ha) 2023 P 177 147 492 737
Change from 2019 to 2023 +17% +4% +4% +4%
0, 0,
Conversion Support AT 2 & o oz g
Higher than Maintenance
2023 P1 0% 0% 0% 0%

P1(Pillar 1) European Agricultural Guarantee Fund (EAGF); P2 (Pillar 2) European Agricultural Fund for Rural Development (EAFRD) and national co-financing

Sources for pages 3 and 4
Lampkin N, Lembo G, Rehburg P(2024) Assessment of agricultural and aquaculture policy responses to the organic F2F targets. OrganicTargets4EU project Deliverable 1.2. Braunschweig: Thiinen-Institut.
Lampkin N, Sanders, J(2022) Policy support for organic farming_in the European Union 2010-2020. Thiinen Working Paper 200. Braunschweig: Thinen-Institut.



https://organictargets.eu/wp-content/uploads/2024/02/OrganicTargets4EU_D1.2_Assessment_agricultural_and_aquaculture_policy.pdf
https://www.thuenen.de/media/publikationen/thuenen-workingpaper/ThuenenWorkingPaper_200.pdf
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NATIONAL ORGANIC ACTION PLAN

Sweden has had multiple organic action plans dating back to 1996. At 30%, Sweden has one of the highest share of land area
targets in the EU, starting from a strong base. The 2021 certified organic area share (20.2 %) and the market share (8.9%) exceeded
the previous action plan targets. It also has ambitious targets for organic share of public procurement. A significant focus of the plans
is on fraining and information initiatives at all levels, including for staff and others engaged in public procurement and catering.

TARGETS
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: PERIOD LAND AREA TARGET OTHER TARGETS

KEY ACTIONS

PREVIOUS ACTION PLAN (2011 -2013) CURRENT ACTION PLAN(2018 - 2030)

N/D Review conversion support for new land on existing holdings

Identify risk capital o support start-ups and innovation; encourage
supply chain co-operation; increase share of organic in public
procurement, supported by fraining, regional platforms; increase
exports; clarify digital fraceability options

Increase organic presence in retail; improve supply chain
co-operation, communication; increase organic in public
procurement and catering including staff training

Clarify best public communication options; web portal for factual,
impartial information; improve dialogue between farmers and
consumers; advisory support for business development and
specialist sectors; awareness raising for supply chain actors;
educational initiatives targetting labour shortages; farmer and
advisor training; double funding for research, development and
innovation; ensure long-term funding for quality-assured, statistical
data and market information

Increase active consumers; improve in-store communication;
promote recreational/urban growing; information campaign to
stimulate conversion; seminars for processors; higher education
courses targeting all professional actors; research and knowledge
dissemination; monitoring environmental impacts of systems and
related payments; compilation of statistics, market forecasts,
benchmarking of international developments

AQUACULTURE

The organic share of total aquaculture production in Sweden is negligible. Sweden was not included in our analysis of the EMFF
(2014-2020) and EMFAF (2021-2027) operational programmes and the Multi-annual National Strategic Plan for Aquaculture. As the
funding, if any, is project specific and there is no ring-fenced organic budget, statistics on organic aquaculture support expenditure
are not available.

OrganicTargets4EU Authors Design
www.organictargets.eu Helga Willer CONSULAI .
(FiBL, Switzerland) HUNEN

Project Coordinator Nicolas Lampkin Publication year
Ambra De Simone (Thinen-Institut, Germany) 2024

IFOAM Orga.mcs Europe. Salsine Peinede

Www.organicseurope.bio (FiBL, Switzerland)

IRAM (9 consulai

Funded by the European Union (Grant no. 101060368) and by the Swiss State Secretariat for Education, Research and Innovation

Funded by a (SERI)(Grant no. 22.00155). Views and opinions expressed are however those of the author(s) only and do not necessarily reflect

the European Union those of the European Union, European Research Executive Agency (REA) or Swiss State Secretariat for Education, Research
d and Innovation (SERI). Neither the European Union nor any other granting authority can be held responsible for them.



https://organictargets.eu/
https://www.organicseurope.bio/

