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Development of organic agricultural land and 
operators 1990-2021

Land

Operators (nr) 86,144

UAA (ha) 2,187,000

Share (UAA) 17.4%
Source: SINAB, 2022

Operators (nr)
Land (mio ha)

Operators
(nr)

Land 
(mio ha)

+ 5.4 %
21/20

+ 4.4 %
21/20

Operators

Preliminay
data from 
MIPAAAF

Similar trends 
for 2022 data

+ 4% land
+4.5% 

operators
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Organic food sales in Italy, 2022 EXPORT 

€ 3.4
BILLION

in 2022

+ 16%
22/21

-8 %
22/21

+5 %
22/21

Total Domestic Sales

€ 4.6
BILLION in 2022

* Own estimation based on Nomisma, 2022

*

*

+ 0.4 %
22/21
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Sales in supermarkets (millions euros) Organic share of total food market   (%)

Sales values of organic foods in supermarkets

* Own estimation based on Osservatorio SANA -Nomisma, 2022

Organic 

share is 

settling 

down

Sign of a slowdown!
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Rice cakes

Jams and…
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Organic food sales in supermarket (million euro)

2021 2022

Supermarkets sales (top 10 products in 2022)

Jams

-5.8%

Milk

+ 5.2% Soy 

milk

+ 4.5%

Rice 

cakes

-7.0%

Flops

Tops

* Own estimation based on Osservatorio SANA -Nielsen, 2022
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Supermarket chains
(organic share = 3.4%)

Discount
(organic share = 1.7%)

Total food sales Organic food sales

Hard discount is experiencing strong growth!

Sales growth (value differences in %)
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Private market labels represent 
50% of total sales of organic products in supermarkets (+ 2% in 2022)

Source: own estimates based on Biobank, 2021

DISCOUNT

Nr of Items

+20%

SUPERMARKET

Nr of Items

-4%
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Organic export (million euro) Organic share of the total food export (%)

IT organic food export 

*Own estimation based on Nielsen, 2022

EXPORT 

€ 3.4
BILLION

in 2022
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• Organic land grew at about 5%, but to reach the F2F
target (25% of organic land in 2030), the organic sector
need a boost!;

• The domestic market, particularly for what concern
cereals and industrial crops, still relies largely on imports

• Warning signals of market slowdown come from the
market data:
• (i) shift into negative growth for the specialised shops;
• (ii) setting down for the supermarkets;

• The supermarkets still respresent about 50% of the IT
organic food market, but its structure continues to
change, with discounts increasing their marklet share
(6%; +16% in 2022).
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Thank you !

Raffaele Zanoli
Università Politecnica delle 
Marche
Via Brecce Bianche
60131 Ancona - Italy
Tel. +39 071 2204929

zanoli@agrecon.univpm.it
www.univpm.it
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