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e Since 2002: umbrella organization of the
Organic Sector in Germany

* represents Organic Farmers, Food
Processors and Retailers

« €12B turnover, 10% of agricultural area,
16.000 processors, 34.000 farmers
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. STIFTUN
» Implement areliable and long term MERCATOR

funding scheme for organic breeding SCHWE|Z

» Engage the entire Organic Sector -
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FiBL

Eckpunktepapier fiir die
Etablierung eines tragfihigen
Finanzierungssystems der
Bioziichtung

11 central aspects

Diskussionsstand August 2018
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https://www.biobreeding.org/fileadmin/biobreeding/documents/Kommentierung_der_Eckpunkte_zur-Foerderung-der-Biozuechtung-vom-Sept-2018.pdf
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1. Plant and animal breeding should be integrated.

2. The entire organic value chain should be involved.

3. Funding should be raised at the end of the value chain
(Point of Sale) based on turnover with organic foods.
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4. Consumer oriented communication is key.

5. Strengthening of existing support structures.

6. A central coordination structure is necessary.
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/. Transparent and participatory development of payout criteria.
8. Target volume: 20 Million EUR annually.

9. Support of education and training and new Iinitiatives.
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10. Increase financial leverage through match funding.

11. Cooperation with conventional breeding initiatives.

#BreedingABrightFuture #organicbreeding



BOLW

Bund Okologische
Lebensmittelwirtschaft

The Organic
Value Chain

Annual Organic
Food Turnover:
€12B

Propagation
and
Marketing

Retailers

Wholesalers Breeding

Pre-Breeding

Processors Producers

Aggregation of
value chain needs
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 Large variety of different actors

 long term benefits vs. short term investment
e CcoOoperation in a competitive setting

e communication to consumers

 and many more...
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a centralized, coordinated approach

 helps to overcome market failure to deliver diversity
. integrates needs of the entire value chain

. provides transparency, trust and stability

« can facilitate consumer communication
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Development phase Implementation phase
>}‘3igg-etllfming the concept > isrpralcq[rl?reenting the new funding

» engaging actors and collect funds

» participatory approach > payout to breeding initiatives
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