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Shares of sales for all food and for organic food (in value)
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Distribution of all food sales in 2020 
(taxes incl.)

Distribution of organic food sales in 2020 
(taxes incl.)

12.8 billion euros



First quarter 2022
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SUPERMARKETS, DRIVE, HARD DISCOUNT AND CONVENIENCE SHOPS

 -12.7% for grocery products with fixed weight (without fresh products)
-11.3% for drinks
-16.2% for fresh products with fixed weight
Growth of organic sales only for frozen fishes & meats, dietetic products and pet 

food
Decrease of the organic range in supermarkets

Sources : Agence BIO/Nielsen
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ORGANIC SHOPS

-16.6% of the total sales with a constant number of shops vs 2021
New shops are still opening. 
Organic shops keep on restructuring and developping private labels.

Sources : Biolinéaires
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Year 2021
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Organic operators in 2021

2021

10,3 %
of French UAA

is organic

(+9%)

(+12%)

(+10%)
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FRENCH ORGANIC MARKET STAGNATED IN 2021 (-0,5%)
Evolution of the French organic market by distribution 
channel since 2005

but increase vs 2019

in 2021 :

- increase for direct sales (+7.9%), shopkeepers
& artisans (+5.8%) and catering (+20.6%) vs 

2020
- decrease for supermarkets (-3.9%) and for 
organic shops (-1.8%)

6.4% of the French food market in 2021

Almost 13.3 billion € (including catering)
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PRODUCT SHARES IN THE ORGANIC FOOD MARKET

Source : Agence BIO/ AND-I 2022

54 % 
fresh and 

refrigerated 
shelves 

vs. 58 % 2015

-4%

-5%

-2%

+1%

+1%

-2%

-2%

+10%

9



SHARE OF ORGANIC PRODUCTS IN THEIR MARKET

Source : Agence BIO/ AND-I 2022

8.10%

7.90%

3.30%

4.40%

4.80%

8.60%

7.80%

5.80%

6.40%

0.00% 2.00% 4.00% 6.00% 8.00% 10.00%

Fruits and vegetables

Dairy products

Meat

Seafood, delicatessen, frozen foods

Bakery

Grocery

Non alcoholic beverages

Alcoholic beverages

TOTAL

Organic sales shares

2021 2020 2019
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ORIGIN OF ORGANIC FOOD CONSUMED IN FRANCE

2021

32%
of the whole sales 
value is imported

2,7B€

Source : Agence BIO/ AND-I 2022

Imports share in 2019 & in 2020 : 33%
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EXPORT OF FRENCH ORGANIC FOOD

Source : Agence BIO/ AND-I 2022

• organic exports : +18% in 
2021 vs 2020

• organic wines exports : 
+14% in 2021 vz 2020

• Wines = 53% of organic
exports in 2021
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ORGANIC CONSUMERS IN FRANCE
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Consumption frequency
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Consumer’s perception

Health Quality 
& taste

Animal 
welfare

More 
available

less than 1 year
11%

1 - 5 years
49%

6 - 19 years
28%

at least 20 years
12%

Expen
sive

Really 
organic ?

No habit 
or reflex

Local food 
over 

organic

Can’t find 
products

Not enough
information

60% of recent 
consumers

Why buying organic ? 
And why not ?

70% 42% 24% 40%* 21% 15%

53% 34% 31% 28%32%

Social / 
fareness

Environ
ment

46%
↓

↑

↓ ↓

↓ ↓

* New item

↓

↓

↑



The main reason to consume organic food

16



Hindrances to organic food consumption
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Paying attention to mentions when purchasing food products
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Thank you !
Let’s keep in touch

www.agencebio.org

observatoire@agencebio.org


