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UK Or g a n ic  m a r k e t  t r en d

@soilassociation# Org an icMarke tRep ort



Gr o w t h  a c r o ss  a ll s ec t o r s

@soilassociation# Org an icMarke tRep ort

• Con tin u in g  stron g  
an d  stead y g row th

• Will su rp ass £2.5B 
by en d  o f 2020

• Ou t p erfo rm in g  
n on  o rgan ic  
tren d s



Po s it ive  In d ica t o r s

@soilassociation# Org an icMarke tRep ort



Ch a n n e l g r o w t h

@soilassociation# Org an icMarke tRep ort



Sa les  sh a r e  b y  ch a n n e l

@soilassociation# Org an icMarke tRep ort

• Su p erm arke ts’ sh are  
d ecreasin g

• Hom e d e livery p red ic ted  to  
reach  20% by 2025

• In d ep en d en t re ta ils  still on  
th e  rise



Ca t eg o r y  g r o w t h

@soilassociation# Org an icMarke tRep ort
*Based  o n  Nie lsen  RMS d ata  fo r th e  Org an ic  ca teg o ry So il Asso cia tio n  Defin ed  fo r th e  12 m o n th  p erio d   en d in g  28th  Decem ber 2019 fo r th e  GB to ta l re ta il m arke t (Co p yrig h t @ 2020 , Nie lsen )



Su p er m a r k e t s

@soilassociation# Org an icMarke tRep ort

• £1.58 b illion  sa les

• Grow th  +2.5%

• Slow er year fo r Dairy & Produ ce  
du e  to  low er p rices

• Grocery ,ch illed  con ven ien ce  
an d  w in e  g row in g  a t p ace



In d ep en d en t  r e t a il

@soilassociation# Org an icMarke tRep ort

• £406 m illion  sa les

• Grow th  +6.5%

• New  in vestm en t in  Lon don  ch a in s su ch  
as Plan e t Organ ic

• Plan t- based  d ie ts d rivin g  ch an ge  in  
sh op p ers ch o ices

• Un p ackag ed  op tion s becom in g  n orm



H o m e d e live r y

@soilassociation# Org an icMarke tRep ort

• £363 m illion  sa les (25% by 2025?)

• High est ch an n el g row th  a t +11.2%

• Organ ic  over- p erfo rm s in  th is ch an n el 
13% v 8% 

• Ocado  is b iggest op erato r w ith  4,500  
lin es, 12% g row th

• Box sch em es stron g , an d  in n ovatin g  



Or g a n ic  Fa r m in g

@soilassociation# Org an icMarke tRep ort

• Fu lly certified  lan d  d ecreased  9%

• Lan d  in  con version  u p  by 1%

• Con su m er d em an d  fo r m eat low er bu t 
be tte r qu ality

• Po u ltry an d  Eg g s g row th  >10%
• New  Ag ricu ltu re  Bill 

• Govern m en t su p p ort p ackag es still 
aw aited



Fo o d se r v ice  & ea t in g  o u t

@soilassociation# Org an icMarke tRep ort

• £98.5m  sa les, +8.3%

• Sp en d  th rou gh  o u r FFL 
sch em e u p  to  £23.2m

• Food  to  go  m arke t to  dou ble  
in  n ext 5 years in  UK

• New  govern m en t 
p rocu rem en t p la tfo rm  tria l 



Bea u t y  & w e llb e in g

@soilassociation# Org an icMarke tRep ort



Text ile s

• Sales £45.4m, +10%
• Highest growth in homeware, +17%
• Clothing +14%
• 9 out of 10 people want the fashion 

industry to be more sustainable
• 12 UK based brands have 

committed to sourcing 100% of 
cotton from sustainable sources by 
2025

@soilassociation#OrganicMarketReport



Or g a n ic  Co n su m er

@soilassociation# Org an icMarke tRep ort

• Plan e t- cen tric  d ec ision  m akin g

• 85% bu yin g  o rg an ic , ye t 20% of 
sh op p ers accou n t fo r 80% sp en d

• Organ ic  sh op p ers sp en d  m ore  
overa ll on  g roceries

• Lim ited  ava ilab ility an d  h igh er 
p rices a re  still barrie rs 



For further information 
visit:
www.soilassociation.org

Thank you

http://www.soilassociation.org/
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