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' Global market
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Market drivers

Food & health .
scares Increasing
distribution
Growing health Consumer
concerns opposition to
GMOs
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‘ Non-GMO labels

I NON
GMO

Project
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SPINS data as reported on
annual sales of Nen-GMO

Q: Will non-GMO labels complement or compete?

Natural Rivalry

Foods verified as non-GMO rise
faster than organic.
U.S. food sales

$15 billion

B Organic*

12 B Non-GMO

2012 ,13 ‘14 115*1’5
*95% organic
**For the 52 weeks ended Nov. 1

Note: Excluding Whole Foods sales
Sources: Non-GMO Project (non-GMO) and
Nutrition Business Journal (organic) via Spins

THE WALL STREET JOURNAL.
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‘ Supply outlook
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Q: Will there be enough supply?
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Distribution
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Future outlook
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Q: Will the millennials change the way we eat?
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Thank You!

More Information

Website: www.ecoviaint.com

Sustainable Foods Summit:

www.sustainablefoodssummit.com




