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·	 around 30 regional member enterprises (Farmers, growers, processors)

·	 The board of directors consists of consumers, farmers and employees ( about 6 -8 annual meetings) 

·	 about 30% of total turnover are products of regional member enterprises

.   about 50% of total turnover are produced in the north of Germany

·	 at least 6 regular annual meetings with member farmers and growers (cultivation planning, exchange of experiences)

·	 produce of local member enterprises are marked with our regional brand·	

a lot of political activity:
. campaign together with other partners for gmo-free Community Lübeck since 2010
· campaign together with other partners for fair trade town Lübeck since 2012
. campaign for soil in 2014
ride to “we are fed up” Demo in Berlin each year 
preparing the “Bio Brot Box” for Lübeck each year since 2012

a lot of communication:

towards all customers, members, consumers, producers
  
especially towards employees and trainees to inspire them for the regional idea:

lots of visits at the member enterprises

trainees spend a week on a local farm 

new years celebration together with local producers

annual operational tour to a member enterprise

the goal is to build mutual understanding and trust between employees and local enterprises

Thank you for your attention!
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a lot of communication:
·	 towards all customers, members,  
	 consumers, producers
·	 especially towards employees and trainees  
	 to inspire them for the regional idea:
	 ·	 lots of visits at the member producers
	 ·	 trainees spend a week on a local farm
	 ·	 new years celebration together with  
		l  ocal producers
	 ·	 annual Company tour to a member Farm



The Goal is to enhance
Understanding and Trust

Between employees,
local producers And consumers.

We dot not Just sell Products,
but we want to act for the region.



thank you  
for your attention!


