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EVG LANDWEGE EG

- FOUNDED 1988

- ORGANIZED AS A COOPERATIVE

- 100 EMPLOYEES

- 10 TRAINEES

- 5 ORGANIC MARKETS IN LUBECK AND BAD SCHWARTAU
(FROM 300 UP TO 800 m? SALES AREA)

- AROUND 30 REGIONAL PRODUCERS ARE MEMBER

OF THE COOPERATIVE (FARMERS, GROWERS, PROCESSORS)
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- THE BOARD OF DIRECTORS CONSISTS OF CONSUMERS,
PRODUCERS AND EMPLOYEES (ABOUT 6-8 ANNUAL MEETINGS)
- ABOUT 309% OF TOTAL TURNOVER ARE PRODUCTS
OF REGIONAL MEMBER PRODUCERS
- AT LEAST 6 REGULAR ANNUAL MEETINGS
WITH MEMBER FARMERS AND GROWERS
(CULTIVATION PLANNING, EXCHANGE OF EXPERIENCES)
- PRODUCE OF LOCAL MEMBERS ARE MARKED
WITH OUR REGIONAL BRAND
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FOR GMO-FREE COMMUNITY LUBECK SINCE 2010

- CAMPAIGN TOGETHER WITH LOCAL PARTNERS
FOR FAIR TRADE TOWN LUBECK SINCE 2012

- CAMPAIGN FOR SOIL IN 2014

- PARTICIPATION AT “WE ARE FED UP" DEMONSTRATION
IN BERLIN EACH YEAR

- PACKING AND DISTRIBUTION THE “BIO LUNCH BOX"

FOR LUBECK EACH YEAR e

SINCE 2012 R . ..
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A LOT OF COMMUNICATION:

- TOWARDS ALL CUSTOMERS, MEMBERS,
CONSUMERS, PRODUCERS
- ESPECIALLY TOWARDS EMPLOYEES AND TRAINEES
TO INSPIRE THEM FOR THE REGIONAL IDEA:
LOTS OF VISITS AT THE MEMBER PRODUCERS
- TRAINEES SPEND A WEEK ON A LOCAL FARM
NEW YEARS CELEBRATION TOGETHER WITH
LOCAL PRODUCERS
- ANNUAL COMPANY TOUR TO A MEMBER FARM



THE GOAL
UNDERSTAN

BETWEEN
LOCAL PRODUCERS AND CONSUMERS.

WE DOT NOT JUST SELL PRODUCTS,
BUT WE WANT TO ACT FOR THE
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THANK YOU
FOR YOUR ATTENTION!



