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International Federation of Organic Agriculture Movements

Welcome!

Global Market overview
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International 
Federation of 

Organic 
Agriculture 

Movements

It unites, leads 
and assists the 

organic 
movement in 

its full diversity

1.8 mil certified farmers
70 million ha land
63 billion US$ consumer 
purchases
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Organic Landmarks
•Definition
•Principles
•Scope
•Family
•Positions
•Policy Briefs
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Family of Standards
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The Speakers

• Matthew Holmes, OTA, Canada and IFOAM World Board 
North America markets, 12 minutes

• Ming Liu, IPD Organics Brazil, 
Latin American markets, 12 Minutes

• Helga Willer, FiBL,  Switzerland 
European markets, 15 minutes

• Michael Baker, Chief Certification Officer ACO, Australia 
Oceania markets 12 minutes

• Markus Arbenz, IFOAM Executive Director, Moderation 
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Thank you for 
your attention!
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• We want to provide Latest Figures and Trends from the most important markets around the globe: Europe, North 
America, Australia, Brazil and Japan. Unfortunately I haven't found anybody yet for Japan, but the other markets are 
well covered with great experts.

• We would like to use the 90 minutes as follows:

1. Opening by me. I will summarize in 1-2 minutes the global market figures and explain, what has been discussed in 
the session about the statistics and emerging trends. And I will introduce you.

2. We start in the biggest market: North America. Matthew Holmes (Canada) presents for 10 -12 minutes. Interesting 
features about the North American Market developments with (apart from the latest figures) focus on consumers 
concerns and hot issues. What kind of discussion are going on and what has to be taken into account in order to be 
successful in the market in 2013

In case you keep your time (or are even shorter, I come back to Matthew with 1 -2 spontaneous questions.

3. We stay in America and repeat what we did for North America. Ming Liu will present for Latin American markets (not 
production and export, but sales to consumers) with a special focus on Brazil. Again 10 - 12 minutes and focus on 
consumers concerns and hot issues. It ail be interesting to see the differences to North America. And again I 
will interview with 1-2 spontaneous questions if time allows.

4. The same procedure for Europe. We don't go in all the European markets (there is a special session for that), but have 
Europe as whole in the focus. Helga Willer may take 15 minutes, since Europe is rather complex.

5. Last but not least we go to Australia and we do the same there. Michael Baker will present 10-12 minutes and I will ask 
questions.

I will make a last attempt to find an Asian (preferably Japan) speaker. If I don't find we will simply skip that part.

After all that we would like to answer to questions from the audience and try to make a synergy out of the contributions in 
a short panel discussion. And I want to make sure you get the opportunity for a final statement in the panel.
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