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Global Organic Food & Drink Market

by

Mr. Amarjit Sahota



Business services

1. Market & Technical Research

11. Business & Sustainability Consulting
111. Seminars, Workshops

1v. Sustainability Summits

(Europe, North & Latin America, Asia-Pacific)

WWW.ecoviaint.com
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‘ Global market

Leading Markets USA, Germany

France, Canada
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Historic growth
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‘ Demand concentration

Q: Are organic foods a rich man’s luxury?
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‘ Supply outlook
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Q: Will there be enough supply?
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‘ Private labels
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‘ Competing labels
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Marketing 1ssues

Q: What values should the organic brand represent?
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Millennials

All Buyers

Millennials

Gen X

Boomers

Greatest Gen
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% Chg in Annual Household Spend @ % Chgin Trips per Household

Q: Will the millennials become the leading buyers?
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Thank You!

More Information

Leave business card for presentation!

Sustainable Foods Summit:

www.sustainablefoodssummit.com



