iPOPY - Innovative Public Organic food Procurement for Youth iPOPY

Scientific background and state of the art
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Project relevance, relation to the call
5 (&@ |\ ; G& B Innovative marketing strategies —
identification of successful marketing methods, local markets; B Public procurement

of food. Provision of organic food to public institutions — best practices and constraints" 5
?B Impact of large-scale conversion (....) - consequences for

(..) the supply chain, )B Marketing and consumer behaviour
— benefits in terms of environment and_health, knowledge based consumer choices and branding
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Project description. Participants, work packages, management and user involvement
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Specific aims and initial statements of each WP
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WP1:Project management, conclusions and knowledge dissemination, lead by Anne-K. Lges, Norway
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WP2: Policy analysis, lead by Niels H. Kristensen, Denmark
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WP3: Supply chain management and certification, lead by Stefano Bocchi & Roberto Spigarolo, ltaly
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WP4: Consumer perceptions, practices and learning, lead by Gun Roos, Norway
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WP5: Nutrition and health, lead by Bent Egberg Mikkelsen, Denmark
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Dissemination plan and list of milestones
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Ecological, social and economic relevance
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